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“Consumer Ownership and Sharing” is the title of the second issue of the Journal of the 
Association for Consumer Research. This aims to be a wide-ranging multidisciplinary issue 
that brings together a diversity of perspectives and approaches to address aspects and 
issues in the areas of ownership and sharing by consumers.

The editors seek submissions of empirical and conceptual scholarship. Examples of topics 
that might be addressed include:

CALL FOR PAPERS

www.journals.uchicago.edu/JACR

All relevant theoretical perspectives and empirical methods are welcomed. If you are in doubt as to whether a particular 
topic would be considered, please e-mail the editors at rbelk@schulich.yorku.ca and llprice@eller.arizona.edu.

Submitted manuscripts should be no more than 60 pages in length. All submissions will undergo double-blind peer 
review by appropriate experts. Photo, video, and poetic material is welcomed within an accompanying manuscript 
submission. Turnaround from submission to acceptance will be within 2 months, with no more than 2 revisions. 
Author guidelines may be found by visiting the JACR home page, www.journals.uchicago.edu/JACR.

The final deadline for initial submissions is April 1, 2015. Submissions will be reviewed on a 
rolling basis; authors are encouraged to submit papers in advance of the deadline, to allow 
sufficient time for revisions. Submissions should be made via the JACR Editorial Manager 
portal, at www.editorialmanager.com/JACR.

•	 Psychology of ownership
•	 Sharing
•	 Sociology of ownership
•	 Collaborative consumption
•	 History and prehistory of ownership
•	 Role of the Internet in sharing
•	 New perspectives on endowment effects
•	 Sharing intangible or digital goods
•	 Intellectual property
•	 Fictitious commodities
•	 Children’s possession and ownership
•	 Sharing during childhood

•	 Cultural influences on modes of ownership
•	 Renting, leasing, hiring, and buying
•	 Collective and societal ownership
•	 Communal living
•	 Environmental issues in ownership
•	 Environmental issues in sharing/repurposing
•	 Burdens of ownership
•	 Sharing public goods
•	 Limits of ownership
•	 Information sharing and social media
•	 Privacy and ownership
•	 File sharing



Journal of the Association for Consumer Research is 
a quarterly journal of thematic explorations from the 
Association for Consumer Research, published by the 
University of Chicago Press. The goal of JACR is to 
broaden the intellectual scope and interdisciplinary 
influence of the Association for Consumer Research.

Each issue of JACR has a unique, well-defined theme, 
chosen from the broad substantive, managerial, and 
methodological topics relevant to understanding 
consumer behavior; each issue is directed by a different 
team of editors who, with relevant experience and 
ability, are best poised to assemble outstanding articles 
around that theme. The contributors, reviewers, and 
readers of each issue of JACR come from the ACR 
membership and from related fields.
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